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Introduction

From the very beginning of the Biennale
project, it was said that the Value
Factory’s horizon lies beyond that single
three-monthly event. That it was poised
to become a lasting place of inspiring
bold ideas of designers, clients, and
visiting citizens. A place for creativity
as —in Albert Einstein’s famous words-
intelligence having fun. A place of
learning and a place of doing. At the re-
opening op this old factory building in its
new default setting in December 2013,
it was ready for further experiment,
occupation, programming. Shenzhen life
could take over..

The Biennale itself can be seen as one
extensive test. The Value Factory was
tested on its use. It was tested to resist
the climate. It was tested by 150.000
visitors on its clarity and attractivity. It
was tested by its residents and program
partners. It was tested by countless
critics who wrote about it. But last but

not least, the Value Factory was also
tested as first step to a long term
development. A test which is far from
over. Actually, only now, around the
Closing Ceremony, this test can really
begin.

This is the reason the Value Factory
Academy came into being, using the
Biennale time to run its first course for
its first generation of students. They
were exposed to the complete spectrum
of Value Factory creativity, but also were
they asked to reflect upon the future
of this place and design it. And so they
did. This final presentation provides the
horizon of imagination of this first group.
Time will tell soon if reality will rely on it.

Ole Bouman
Creative Director Value Factory and
Founder of the VFA.



Value Factory Urban Frame
Communication and Branding
Author: Qiangian Ye, China
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Material: Painted steel, wood

Value Factory Frame is the product of com-
munication group from Value Factory Acad-
emy. This urban furniture, combined with a
frame, a bench, a trash, a Value Factory logo
and a story, is a gift from Value Factory to 10
spots in Shenzhen.

This Frame is trigger of topics about Vaule
Factory rather than just a furniture. When
people read about the story written on the
frame, they will start to discuss about the
place where is framed and the connection
between this framed place and Value Factory.

When more and more people participate in
the discussion about Value Factory, the num-
ber of visitors to Value Factory will increase,
thus promoting the new hot spot, the new
urban hub.
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A Smart Application
Value Factory

Phone apps/ Website

An interactive smartphone and com-
puter based application designed for
Value Facoty in the future. This App
will encourage young generation to
know more about Value Facoty, inter-
act with Value Facoty and the city of
Shenzhen, and make themselves as
part of Value Facoty.

Today al Valse Factary

Pick a Day

Buy Tickels

Y
Stamp on your own Value Factory

Take photo of the Stampled place
with location

|

Record your own story with that
place

Browse by Floor

Belect Audio by Number

Special Exhibitions

2

Share your stamp to other media

v

When a place gets more than 100
stamps, it will win a offical Value Factory
urban frame.

L

Chat with other users using ‘Value
Facoty’

L r— 1
x_ Value Faciory Stamps
m Valve Factory Snaps
@ Value Factory an Tunes
Value Factory Tracks

i Valum Factory on YouTube

g TelfaFriend
- Have a Suggestion?

An interactive smartphone and com-
puter based application designed for
Value Facoty in the future. This App
will encourage young generation to
know more about Value Facoty, in-
teract with Value Facoty and the city
of Shenzhen, and make themselves
as part of Value Facoty.



Value Factory Urban Map
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Left fort

“Left fort is the green around Value Factory, the mountain is like a
green heart of Shekou. At the same time, Value Factory will be the
brown heart of Shekou in the future.”

-- Jason Koloff, from California, has been Shenzhen for 18 months.

TiRih R

Sea World Nvwa Sculpture

“Nvwa sculpture used to the hottest spot in town, but it's almost
forgetten, just like Value Factory, is the symbol of Shenzhen, which
should be re-actived in the future.”

-- Junzhang Zhu, from Huizhou, has been Shenzhen for 10 years.
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Shekou port

“Shekou port is the place | thought about when | am in Value Factory.
Products are shipped from that port, just like here in Value Factory,
new kind of products are shipped out, like creativity, ideas and revolu-
tion.”

-- Karie Yu, from Hongkong, has been Shenzhen for 5 years.

F518Z AKX
F518 Art District

“F518 is the place where | used to hang out with my friends a lot,
which is a renewal of industrial heritage as well, just like here in Value
Factory.”

-- Wei Li, from Anyang, has been Shenzhen for 1 years.
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Bright Farm

“Bright Farm is in a quite remote area, but there are still a lot of peo-
ple heading there for fun, which reminds me of there in Value Factory.
They share the similar identity, like in urban border, new lifestyle and
sustainable.”

-- Junging Ke, from Chengdu, has been Shenzhen for 8 years.

FRETSE AR

Minsk Aircraft Carrier

“Minsk is a good memory from my childhood. | was quite impressed
by the giant scale and the industrial looking. When | am visiting Value
Factory, the image of Minsk just gets into my mind, | feel like Value
Factory is another Minsk which is waiting for a new adventure.”

-- Yinghua Wang, from Beijing, has been Shenzhen for 3 years.
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Huangbeiling urban village

"l used to live in a shaking-hands-building in Huangbeiling urban
village when | came to Shenzhen for the first time, | saw the raw desire
of pursuing a new life there. Thanks for Value Factory which recalls my
memory about the urban village. ”

-- Liang Zhang, from Wenzhou, has been Shenzhen for 6 months.

HEAE
Dengxiaoping portrait in Lizhi Park

“My parents used to take me back to Shenzhen to visit my family and
the first thing we did in that trip was going to Lizhi Park and taking
photo with the portrait of Deng Xiaoping. Value Factory reminds me of
Lizhi Park since they are both products of open-door policy.”

-- Jessie Kwee, from Singpore, has been Shenzhen for 2 weeks.
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Cai Wu Wei

“Diwang Building is the highlight of Shenzhen city, the core of CBD.
But | believe in the future Value Factory will be the core of Shekou, and
Shekou will be the new hub of Shenzhen.”

-- Scarlet Zhang, from Shanghai, has been Shenzhen for 2 days.

B&EM

Bai Shi Zhou

“My friend and | went to Bai Shi Zhou a lot when we were kids because
there are so many places to take adventures, like some construction
site. | feel the colums in the machine hall of Value Factory are so similar
with the colums are saw in Bai Shi Zhou, they are signs of demolishing
but developing at same time.”

-- Binbin Chen, from Shenzhen, has liven in Shenzhen for 25 years.
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THE FUTURE OF THE VALUE FACTORY

CULTURE MUSEUM
s Wei Han, 5 Yuanzhi Zhu,
EEfE#Z Binbin Chen, {A5T5% Yingshi He, F2HE Jingpeng Chen
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IDEA OF DESIGN | i€t & 28

B =NER , iEERE RIS TE T FMEORIHE .
Three layers are created for people to experience the history of the factory and Shekou.

‘ IAFIKNOWING

museum map

THINKING
e

INTEGRATE (7= FZILEARNING

+I§E < e gs)lﬂﬁ;l?lonc,al

DEVELOP

‘...

45 v

RESEARCHING CHA%?EC b=

fMS&EXPERIENCING
factory museum

EXPRESSION TECHNIQUES | B =iz

R

i

Use three main expression
techniques to support the
design project, which can
not only show visitors the

ﬁ&?@gﬁgﬁﬁ%ﬂﬂgﬁ:j&ﬁ MEMORY APP|“IIiclz" MR HOLOGRAPHIC LASER | 3D 28 HISTORY EXHIBTIONIEDER&H
and Shekou. Through Point the camera towards a building or a Use the holographic rmlcrucn errm\aqv tore Extract the main process of the glass producing
smart phone application view and the app will add some layers of in- appear the intra-sce ransform them into the :ra ience o
and holographic laser to formation of past, now and future main hall, which can also dll,tlt..n of the the Machine Hall Museum, to mak experi

building more flexible ential fo
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Cable car

KNOWING is the one of the Museum A

Museum B

Hiking
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h 1.MUSEUM

(@ 2.LEFT FORT

Many people said that Shenzhen is a city
without history, but the Left Fort proved that
they're wrong. The Left Fort was built in
Qing Dynasty which played a crucial role in

fighting against the invaders. Its full reten- |

tion is a fortunate for us to remember and
learn something from that vital history.

Museum

Station
Ropeway

Footway

3.SCT CONTAINER PORT

Shekou Container Wharf used to be a
world of waters until it was built as the
earliest professional entering joint port in
1989. It witnesses the greater effort of
Shenzhen and becomes the starting point
of Shenzhen's modern history.

11

B2 4 INDUSTRIAL AREA
Industry used to be the main impetus of
Shekou's development that its glory has
been shining the age of Shenzhen. With
the developing of Shekou, the traditional
industry were moving out of Shenzhen,
meanwhile, being forgotten gradually. So
We need a place to re-memory the history
of Shenzhen’s development, to continue
this lively culture.

A 5 cHIWAN MOUNTAIN
Chiwan Mountain is the peak of Shekou
area, which witness the development of
Shekou. By leading people to the top of
the mountain, we can bring the most
beautiful view to them other than any
areas of Shekou

- -

.

ey
~* 6.SHEKOU PORT !

Shekou Port is a transportation junction
which contain people, ships and ground
transportation. It's convenient for people
to go wherever they want to go in Shen-
zhen. On the other hand, it can also
create a great communicate environment
between Museum B and A

#& 7 OVER THE SEA

Sea is the most spontaneous and basic
element of Shekou, and is also the sea
who give advantage to Shekou. So it's
important and meaningful to let people
feel the pure and native view of the vast
ocean




LEARNING STAIRS

TIMELINES

In the site, we choose the silo as
the place to demonstrate future
and review of Shekou for the
museum. Inside the silo, we crea
te the "the top platform - spiral
staircase space - silo space”
streamline relationships, hoping
provide the possibility of combina-
tion of exhibition space and think-
ing space, let visitors can dream-
ing about future in shekou , re-
member this great history of the
land, at the same time.
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p

Vortex

Time

Hourglass

Future Shekou

On the top of the silo,
we use of the existing
conditions, combining
with two side open-
landscape
view,design a regard-
ing thefuture blueprint
of shekou industrial
zone conceive the-
timeline. Let visitors in
the experience of
space and ornamental
landscape, at the
same time, can stimu-
late the imagination
about future shekou,
can even shekou a
discussion  for,  their

idea of the future.

Conceptaul images

Historical Shekou

In the large silo
space, dynamic spiral
staircase like a turn
round the clock, will
bring visitors thoughts
back once was a tidal
flats shekou. Stands
the funnel glass
towers, a rolling pro-
gramme of shekou in-
dustrial zone of 30
years of extraordinary
journey, is a re-
minder, this piece of
land has been how
many immortal
|l e g e nd




EXPERIENCE PATH

FACTORY HISTORY

ATk A B EI S
BIERITRE, —%@HIEiE
BASMABIFEEKE, 7
R4 EZLSRAMSF
PRIE B3R

Extract 4 main process of
the glass producing and
transform them into the
spatial experience of the
Machine Hall Museum,
also, built an experienced
corridor above the
water, to lead the visitors
experience the glass
produce process in a more
vivid way,

1)Melting

2)Cooling

3)Transporting 4)Finishing




PRODUCING PROCESS

FLOAT GLASS FACTORY

FEHWIBRIE T Z0
Bohs MR,

There are 8 steps of
process in the float
glass factory:

1)Warehouse: 2)Silo:

materials. together physically.

3)Melting Furnace:
For storaging all For mixing the material For mixing all the
material and burning.
then into liquid.

4)Molten Tin Melting Bath:

8)Exporting Workshop:
For sending out goods
to the clients.

7)Packing Workshop:
For packaging the glass
finished product.

6)Product Warehouse:
For storaging the glass
finished product.

5)Annealing Kiln:
The temperature will
decline to several levels

Tin and glass won't have Chemical to make the solid glass,

reaction, and at the same time, we put
protecting gas hydrogen and nitrogen

with them.

and then, cut them into
pieces.




Activities Think-tank

NEW PROGRAM
Authors:

Jing Huang, Yuhao Zheng, Fei Li,
Qing Ye, Meilun Gao, Xueyin Wu,
Minkun Huang, Prawit Kittichanthira.

The UABB used Shekou at the city’s
urban border and a derelict glass
factory as one of its venue. In
general, the UABB has successfully
rescued the value of it and attracted
certain kinds of people. The big
question is for future, what would
happen after the exhibition? Can its
value continue? What can we do to
keep it running and maintain its
value? What is its future value?

For a bigger picture, the main goal is
to keep value factory running itself.
And People’s participation or
involvement in the value factory is
highly essential for future running.
So the specific objective would be to
attract different kinds of people to
get involved.

One of the amazing characteristic
and value of Value Factory is its
possibility. New Program Team
inherits the idea of reusing, trying to
activite the possibility of the
unemployed place, by designing and
introducing new program of different
kinds of activities to atrract different
kind of people, basing on the quality
and spatial experience of diffenrent
sites,and design the activities by
time. In the end , with more and
more people's engagement, The
Value Factory is activated again.
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The future activities happen

in the Value Factory are
designed by time. Each month
or every several months are
connected to festivals,
holliday or significant events
and therefore have different
themes and theme activities.
In this way, different kinds of
people can use the value
factory by participating
divertisified activities. With
this design agenda, people
will also know what will
happen in each month or
each day and it become
certain promotion and
branding.

~ Jﬁf gattle, Fun s,

AUGUST & e
—CRAZY SUNEMER; —- Qb

@1 &
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FAMILY
GROUP

Interaction
of
Parents-children

Farming Lessons Public Kitchen Diy Workshop For Glass

We have import the Farm from Lack of food is the main problem of the The factory is used for making glasses
HongKong,but to us the Farm is not only a factory, so we want to set up some public before, we want Family making glasses
little Farm but more like a life style that Kitchen which can be used for the family to by theirselves and enrouse their

people plant their vegetables at home, so we cook and have a picnic around the farm, and respectation to the history of the

want to teach the people how to farm here even Family can enjoy the process of picking factory.

and gradually they can enjoy the fun of vegetables, cooking them and eating them.

farming at home.




Tresure Hunt

Location:the whole VALUE

FACTORY

On the back of the activity

agenda, people will find

TREASURE HUNT Activity.

With this in hand, people

are expected to chase the

amazing treasures posed

to find them and take

pictures to show you have

found them and their

| treasure of the value

BY AKI LE‘E‘ART\ST BY AKI L;EE‘ARTIST factory is also wanted, can

YOUR TkEASURE k be details, m_aterial, etc..

IS ! People who find the

WANTED treasu_re can get a )

s | beautiful stamp on it as a

souvenir.

INDIVIDUAL
GROUP

TREASURE
HUNT

Relaxation
And
Beguilement

FROM WECHAT-UABB BY ZHU YUANZHI, ARCHITECT

Pillow Fight

Location: machine hall

The columns in the machine hall have formed a natural
interesting interspace setting where people can run between
the columns and hide behind them, which make it a suitable
site to create some interaction activities. Unacquaintance
People can have Pillow Fight here, chasing others to hit or
hiding from others’ hunting, during which they can relax and
also have fun if coming alone.

Reading Club

Location: silo (EVERSUN BAR)
SPATIAL EXPERIENCE:
High,spacious, quiet, calm
down.

Suitable for silent activities like
meditation, reading and having
a deep thought.

By using the curve shape and
highness of the silo, a smooth
spiral ramp is designed along
the curve wall upward with
bookcases cling to the wall, so
people can use the spiral ramp
or a central designed spiral
stairs to get access to different
levels of bookcases, sit and read
there.

23




FRIENDS
GROUP
Have

Fun
Together

Music Club Bungee Jump

Location: silo Location: chimney

The silo is high and wide. The height of chimney is
It is fabulous when you 75 m. Itis high.nough to
talking there. Thus, we have a bungee jump. It
decide to change it into a is one of our extreme
music club. People can sports. Young people
enjoy music here. nowadays focus on new

life styles and they like
playing the bungee
jump. Bungee jump is
also new to China, so it
Rock Climbing is a big opportunity for
Location: surface of silo us.
You can experience exciting and
shock when you climbing on the
high place. You have to overcome
the thoughts of giving it up and
you gain the strong belief.

Counter Strike

Location: machine hall

According to the site, there are
columns in the machine hall. We
will make use of these columns,
and make the place into a counter
strike site. This kind of sports
game reminds us of childhood.




A Batt AT SRR R SE /S SR EH X EERTNSRIRFT L .
BATIRRENRY RS R —EES A | KB E—EERT 4R

NEW PEOPLE'S COMMUNE EEA.
HXAE The project reviews this abandoned factory at urban border with development
COMMUNITY GROUP history of Shenzhen as the background. We design a brand new community

for the border men that just arrived in Shenzhen. The community will attach

55FA XIE, Tianyang itself to a growing mega-structure.

#&I~79 XU, Guangwei

F5BE8 FANG, Xiaojun S
B&EH4%E CHEN, Yinghua ,%H%ﬂiﬁkﬁi_
#B{8%E HU, Boji (only for Berlage Winterschool) Arrival City

k& ZHU, Man (only for Berlage Winterschool)

RURAL ARRIVAL CITY URBAN

2N

From rural to urban

BRESREIES A DIFSHmHRIAGMH | FEME (ElET) h5E

"BAEXBENERBERAERTINIAL DR SEEEHE T ESR
PRI O |, BET—MEXRESST , BREEHHENECHTFLF
B—REAMERAMIIEZ M,

Doug Saunders visited lots of edges of the city in the world and he wrote in
his book Arrival City.

"What | found in these places were people who had been born in villages,
who had their minds and ambitions fixed on the symbolic center of the city,
and who were engaged in a struggle of monumental scope to find a basic
and lasting berth in the city for their children."

25



VEITNG: | [ RFERIE LA A— N AREFE S HIIAMIN— &
it X MEXATLAEILMRERETERAER |, AN O

As an urban border, the Guangdong can be an arrival city for the people from
rural. The community will provide low cost lives for them while they will be
preparing for find a place in the center of the city.

OVERSEA URBAN

ARRIVAL CITY

Open Gate of China

FEAFETEFER TIRBLARESRBI LRI RRIIAR. SItAFR
@, PEESERNEFL—ENETESHSERRER RIS, 80,
YRR |, MRS RIIMEALTRRIXE | FLASE 20% RIEREIEK,
BOBEREN—EERFNIXE , BRIMEALTE DRINEEIRE.

Chineses built the Great Wall in the north of China to resist the nomad’s
invasions. Different from north China, the endless coastline in south China
has always been the confrontation between the chineses and foreigners.
Shekou, the southest part of Shenzhen, had more and more foreigners
coming and increase 20% per year. Shekou is now an international area and
the best choice for foreigners come to China.

AR

Collective Life

FEHFEHREBG R

History of Communism Party’s Reign

FEERRAIERN | IR AT REFAPESITARNE. AIETRIEHF
HRETRARA T EEMHLETE.

In Mao Zedong’s period, China with the predominantly agricultural economy
practiced the people’s commune system. Under the planned economy,
people live their collective lives in the people’s communes.

FTIRNFRIER |, PEFHATSEFR , BiHESFEE T s, AMlE
HT 2, FHAT MAEE. OEATEREFMIAnNG | BEUTFER
B THEOTWX , BFRIEF XA,

During the Deng’s period, China began the Economic Reform, from the
planned economic to the market economic. People left the people’s
communes and start their individual lives. As the pioneer of Economic
Reform, the Shekou Industrial Zone had been found as the industry
upgrading, earlier than the formation of Shenzhen Special Economic Zone.

EMREFT  —oPEASERNOREN , EIIKTREEER. SARAM
EARMAETLNECSHEE.

Under the market economic, the gap between the rich and poor started
getting larger while part of the chineses became richer. The poors lost their

opportunities to achieve their dreams because of lacking the properties.
26



IERZARFRAUTAEZ IR
Migration of Beijing Artists

e Qi

=>—=> oz

| FRGM TDP TO0 BOTTOM ‘
BLmF
TEMPORARY
oEPoRATION AGGRESSION
HIRE RS mERE

Pl AR
Industry Upgrading

B 2003 FLk , FIFSENE "SIz S, SRYIEEREFRIEIE T
FIRNEFN, TIRFEERIE (F SR IARIHISH | L2013 &
TBHBRANER N , R RIS DR KA
HXIeH  BERRYIE HRIHE" B RYIENE" .

Since 2003, Shenzhen have practiced the culture supporting development
strategy. Shenzhen is transforming from manufacturing industry to culture
creating. As the experiment field in early Economic Reform, the Guangdong
Float Glass Factory can be the optimized location for the collective life
community for the culture industry after 2013 Bi-City Biennale of Urbanism
Architecture, helping Shenzhen transforms from “Made in Shenzhen” to
“Create in Shenzhen”.

AGRICULTURE INDUSTRY
COMMUNAL LIFE COLLECTIVE LIFE
iT=tEAl

Social Welfare

ATHINAEEE  FERRKEINNFEARRREZIMISNEA | TRKF
R 4#1’E73—/|\${7KEEE’J?E}\§’ L, AEBREAUAIEAEI T &
ENXESHG NGB E E IS8,

To diminish the gap of rich and poor, the Guangdong Float Glass Factory will
be the new people’s commune of collective life, getting rid of the disturb of
capitalization and commercialization helping the border men, the chineses
from rural and the foreigners from overseas, chasing their dreams at the
urban border.

MARRH

New People's Commune

EELR

New Lifestyle

XBITFEMZIMNT | BT ARNTIGR KISIREENELOIUNESEE.
HENAHEFREEIAIARRKER.

Apart from others arrival cities, the community named new people’s

commune will provide more intensive housing, shared public spaces and
mutual aid relationship.

27



SNEARPENE—.

First step for foreigners come to

o ¥ &

Fhr ZhEZHR
Learn Chinese Get the chinese
driving license
' é
FLMEHE TREREC K

Learn to appreciate Understand the
chinese food chinese culture

BEART BAUXHR
Earn RMB Build your own

Guan Xi

¢

=

LHNENER AT ENEER,
BATUMAR 24 “Eall” 545
WHLETET

After the foreigners get used to
the chinese lifestyle, they can
“graduate” from the New
People’s Commune and go to
the city center.

ERAZARHRRENERS
RS R B ERRIAE .
Farmers who want to be artists
pay for being educated by the
poor artists by working in the

NERRE

Value Class

RENZARBEEREHRR
LASRER I {EZS (8],

Poor artists pay for their own
creative work space by educat-
ing the farmers who wants to be

value farm. artists.

4

Y-

KERMIEFINORIFIEARKE
{ERZ AR AT IE S Bk S Aok % 44
EHE XS,

The extra food and the art works
that the farmers and the artists
produce will sale to out side of
the community by land and

water.

=

HRRMERRFE T BBAIRK
AMEHE, RATUMXDMHA
R “Eedl” EmHLT .
After the farmers and the artists
get enough skills and money,
they can “graduate” from the
New People’s Commune and go
to the city center.

28



i AN A N7

SHE

Bird-view Plan

S5FE  BERY
Housing: Land on SZ

 BAVSESEEIHETETREERA—IR
NI RIS, LMREE T RRAIRPRE.

e empty sapce of the former side of factory with the plate
volume in order to maintain the original skyline.
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AN T =MAENEERT , SMETERANREEETE. X=
FEATR] LR R B A BT E.
We design three different kinds of housing units. Every unit is a two
stories living space for two persons. This three kinds of units can
put together into different forms.

=MAERIEEST

Three kinds of units
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Plan

BRRARBERTESKRARYE , FaLL K" BIELE
EEAFNITWK,

Units form into different plans with different situations. They
can also "growing" to the other industrial areas.
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SHENZHEN CREATIVE DESIGN INSTITUTE

the future of Value Factory: EDUCATION

Authors: Gaia Agostini, £ % , ¥, FEBE

RECEIVING IDEAS. Many different ideas are gather together here, since
Shenzhen represents an hub for many creative people. Taking advantages on
the border situation an heterougenous mix of people are attracted here.

TRADING
IDEAS

CREATE A PLACE. These people with different
%]NI-T'IE'IFIE CONNECT background meet here, in the Shenzhen Creative
any RS £ Design Institute, where the place allow them collabo-

rate and to create.
CONNEGT:
WITH
YOURSELF
are placed side by side, and coilaborating with

the HIERARCHIES do not exist anymore,
each‘other, Fhey create the arena for making
o n Iy creative solutions.

the CREATIVE PROCESS NETWORKING IDEAS. Peopie, materials, ideas
[} 2 = are connected through a website. Being
a nd the PEO PLE S I N ITIATIVE 4 inspired by other ideas and the collaborations
> between different people for new projects is
— k
run it.

PARALLEL THINKING. Different ways of thinking

the main aim of this platform.

CONNECTION WITH THE CITY. The Institute will
represent a landmark in the city, where all the
events and the information will be shown on the
screen on the chimney.

CREATIVEL
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SILO |

= ELEVATOR 1 READING SPACE = BOOKSHELF
A 7 B = 8] HR

SILO I

m STAIRS&ELEVATOR = SPACEFORRECORD 1 DISCUSSINGSPACE = THINKINGROOM = ENTRANCEHALL
A & IER=E Wiz BEE ABXFF

SILOS: After getting out from the reading silos, the partecipants need some space where they can gather all the
information to reorganize them and find out new connections among them. Creativity needs a place where
people can think in silence, where they can find out new insights to use in the process of making. The first part
will be the research of insights and people can choose among different athmosphere where they feel more
confortable.

The space is organize in a way where coming out from this loneliness, the partecipants have the possibility
to show and share their first step in the creative process, to get feedback and new ideas from the others.
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THE READING SILO: In this
space people can reasearch
and read, while looking for
inspirations. Books by great
thinkers are collected here and
they can be read by the
partecipants. This place is
connected with the other silos
where partecipants have time
to digest their insights and
come out with new ideas.

EMPTY SILOS: They represents
the last step in the insight
moment. These spaces can be
changed and used in different
ways. A projector, will be
provided, so partecipants can
show their ideas to others and
ask for suggestions, for
feedbacks: the others will
provide motivation to improve
the quality of the works.

STAIRS-SILO: Rooms with
different athmosphere are
provided. The sequence
from the light room to the
dark room represents the
different steps in the digest-
ing - information process.
Partecipants can choose
which one is more suitable
for their own personality.




MACHINE HALL

=m=y

HAO
ENTRANCE
LEAR
TRADINWBREATIVITY.
IDEAS

THE MACHINE HALL: This is the place where
ideas and the process of creating are shown.
— 1 The visitors can come and see the process
HAO of making something out combin-
ENTRANCE U ing differents inputs. All the ideas

I N T
v D rJ 000 oopno 900 oo o
feeeReEeeeReft Opg p o poO Doo0D oo O
voososocooosscs, DO OO ODOD oo O o O
o [ I TIm
= PRODUCTION ROOM = AUDITORIUM = EXHIBITION = RESEARCHING ROOM
FIHMEE RERITE RERRR MR=E
E €7 B i
T Fg o =} o o o O o o o o o =
Oo o o ooao Oooao o o ]
5 oo o O 0 0O O O oo o o a
o N,
= MULTI-USE SPACE = DISCUSSINGROOM = SCREEN  =STUDIO
SINREZ A THEE RE THEE
+ SCREEN:It will offer students some information about the lectures and the space.
RE IERMFERELRNERERURZNEERERER,
coo oo o
O oo o o a
e —
= DISCUSSINGROOM = STUDIO
THEE IiEE

\ come here together and they
become the final product.
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THE GLASS ROOMS: The process
of making should be supported
by confidence, concentration and
motivation. The glass which
divide the work-spaces allows the
visitors to see the partecipants
creating something inside, but
partecipants cannot see the
visitors: they are not distracted,
they do not feel judged by them
and they can be concentrated on
their ideas. But the visitors can still
get inside and give to the
partecipants some suggestions.

e !  priate.

INSIDE OUTSIDE
38



THE GLASS EXPOSITION: The final outcomes, the final results, are shown in the machine
hall. Flexible glass panels are availables and can be used by the partecipants to show their
creation in the space they prefer. From the upper corridors which bring the visitors in the
main space of the machine hall, the visitor can have the first perception of the new
productions. Coming down into the space, the visitors can see them closer, touch them.
The exposition can be held also in the water area, where boardwalks can be placed to use
the athmosphere create by the water.

r----------------

] R R H T e e TIPS I AN TERTEY NN
n pull n TS
M :: " R R AR ERHHRRRHAN
. R e = e R a T
: l H oo g o i ST I T T T R A

M ST T T T

. a o0 0 Q O O D bbbl bhim B o
[ ] ] o o O 0O oylahdlhaliiash glieshy
u " i
| ] | ]
| ] | ]
. 4
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WARE HOUSE

Co— =1
|
»

e — o

= AUDITORIUM = MULTI-USESPACE = PLAYGROUND m DISCUSSINGROOM = STUDIO = READING SPACE

wET EEe=1E BHH BIR=E THEE R =8
LEAR WAREHOUSE: This place represents the

REATIVITY, connections and the sharing of ideas. People from

other institutes, partecipants in the academy,
workers and experts can offer lectures about their

research, about their findings and ideas.
TRADI Here is where the shared ideas are already finalized , but
IDEAS they could serve for other purposes in other project. The
sharing remains therefore the main characteristic of this
place where people can ask and understand more deeply other
ideas which could be re-shaped in the future. There are also
work-shops places where workers can show how to make objects and

people can listen, learn and practice.

AUDITORIUM: This space represent
a fixed point in the structure and it
will not change its form and
function: in fact it is already fulfilling
in the best way the try of sharing
ideas through speeches. Certainly
the sharing of ideas could be held
everywhere, but this space can host
a large amount of people and the
exposed  theories could be
supported throught the projection
of images.

WORKSPACES: white walls separate
smaller spaces , and provide a
sequence of bright smaller areas,
where workshops for small groups
can be held . Small groups let the
people speak more freely, let them
partecipate more actively during the
activities, during the discussions.
Machines used for making object for
different purposes can also be
placed here, because the areas
remain aired and bright.
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URBAN CONTEXT

POTENTIAL

TIAN LAN, SILVAN HAGENBROCK
DUYGU KABAN, WUSHIYU, AKI LEE

INTRO

! Contaniner
. :Storcge

The Shekou area with the former glass factory and its
surroundingsis predicted for a shift from a heavy industry
towards a high-tech, service and cultural industry areq,
because of the fact that the leasing contracts of the
main stakeholder, China Merchants, are lasting only for
30-40 years. Heavy indusiry companies started their
activity after the implementation of Deng Xiaopings
“social and economic development initiatives” in the
1980 “s and were taking benefits according to the high
quality of place at the coastal condition. Nowadays,
the image of Shekou has still a strong active industrial
character, but you can already recognize vacant spaces

Sand Mine

of industrial fabric. According to the increasing
real estate value and the expiration of leasing
contracts, factories being relocated to northern
Shenzhen development zones, like the former
glass factory. If Shenzhen wants to gain the
term of a post-generic city in terms of striving
for historic moments and cultural memories, the
most crucial of those vacant spaces need to be
preserved in future changes. In the following
so-called Value System, you will find thoughts
and defined values of the Value Factory and
its surroundings.

Cafeteria
Value Factory



THE VALUE OF THE
HISTORY

After which certain amount
of time you can introduce
the term heritage? For
instance, administrations,
planners and architects in
western industrial cities like
Dortmund, where heavy
industries started 150 years

ago, were talking about the paradigm
shift from an industrial towards a society
of knowledge 20 years ago. They
invented the term of industrial cultural
heritage. For me, several generations
and political epochs create heritage
and created a collective memory. In
Shenzhen, the time of coping with this
changing paradigm took only 30 years
after the urban development started.
Therefore, it is controverisal talking about
an industrial cultural heritage in Shekou,
moreover talking about an object, which
represents a certain time of Chinese
industry in “open policy”.
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AN EVOLUTION OF SHEKOU
SHORELINE & URBAN LANDSCAPE

ORIGINAL
COMMUNITY
THAR

THE VALUE OF
CONNECTION

We try to interpret the industrial
heritage and its urban landscape

INBUSTHAL in Shekou area as places that cha-

HERFTAGE

T racterize the footprint of our city. By

tracing along the original shoreline
of Shekou, it might give a clue on
how the area become what it looks
like today and what potential should
it have in terms of retrospect and
prospect, which could possibly shed
light on the position of VF among
these urban landscape.
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MET SEf

AN INTERACTION BETWEEN PLACES
VALUE FACTORY & MANY MORE

ORIGINAL
COMMUNITY

IRHE COMMERCIAL,

DEVE LOPMENT
AL

INDUSTRIAL
ERI TASE
Tkt

INDUSTRIAL
HERI TAGE
Tolbigtht

There are sites adjacent to the value
factory that tell a story of how and
why these landscape have been tre-
ated during the development, which
could be meaningful to convey a sen-
se of identity for the place and pro-
mote our experience when visiting
the factory and surrounding industry
inheritance.
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THE VALUE OF
THE SPACE

Value Factory is enclosed by vast
urbanization. Two main physical
developments are already taking
place next to the value factory,
which are contributing to the
expanding urban morphology.
Rem Koolhaas OMA is designing
a new harbour city close to
the Shekou
Second, the northwestern major

Ferry terminal.
development of “Qianhai city”
will influence high pressure, a
fast redevelopment of value
factory and its neighbourhoods.
Thus, the Value Factory is going
to have a key role in connecting
two different expansions and

fragmented fabrics.

NEW QINHAI CITY

/
/

_7~

FUTURE DEVELOPMENT OF

As we imagine a new
contextualized cultural cluster of
industries, educational institutions,
land-uses

diverse  residential

combined with local heavy
industries we will reproduce and
regenerate  a mono-functional
non-place to a very valuable

space.
P 45



Road network

LOGISTICS —

Surroundings

GASES
VALUE FACTORY AIR PRODUCTS

| |
‘ PETROLEUM

l | ENGINEERING

l

AIR PRODUCTS
BRIDGE

— OIL SUNOCO

— CNOIC ENGINEERS
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THE VALUE OF THE
URBAN

The industrial structures found in Shekou
are a unique appearance but differ in
their typologies and functions. They are
far away from Shenzhen main linear city
functions. Buttoday, there is a high demand
to let people experience and appreciate
an industrial heritage, which shows that
the Chinese government is looking for a
more meaningful city branding, but also
i other space for innovation

of the Value Factory means leaving a
place of senses and entering an open
space without meanings. This open space
needs to be overcome due to its lack of
urbanity, its isolated enclosed islands of
factories and connected main roads with
noisy heavy traffics.

Places of interaction, places of
communication and a place of being are

rarely Found in the surroundings. There is

biennale, where no more food left for
the workers. There is a small kiosk shop,
which is selling delicious bread. There is
a Chinese women in charge of an workers
dormitory who tries to describe her
favourite place and there are thousands
of colourful containers, waiting muted
for their journey. The high value of Value
Factory lies in the openness, giving the
chance for exchange, exploration and
discovery.

4



places where we rediscover

the value of the industry inheritance,
where we share new understanding
of its potential that reveals

history and future......

NEW EXPERIENCE !

div.er‘s!ty
URBAN AREA actvites

EX P LO RATI O N N EVE R WESTWARD /  EASTWARD
ENDS

VALUE POOL

The vast changes in urbanity needs

to be discovered and conversed. The

introduction of the ,Value Pool” is a Ty

witness of a certain time period to mark ......
experiences and physical developments in bl URBAN AREA
Shekou Area by workers, locals, visitors,
academics, scholars, students etc. The i
online platform enables a new form of

participation and contributes towards

transparency, a better understanding

in urban development, and  evokes
possibilities in activating a creative process
and progress. The platform is not only a
place of exchange more than a tool in
generating new ideas of public opinions.

Furthermore, ,Value Pool” is an ongoing

process which allows the public to be

part of a changing image of the city while

using arts, film, photographs, to express il — -

thoughts, concerns and improvements.

ZHUHAI



EXPERIMENTAL / EXPERIENCE
POTENTIAL

Aki Lee
“ As a Flaneur

-~
FLAN E U R After the high-speed development and the transformatloh [af (]
x i D v

industries people havelmore [fleetidetb T Flaneur is a person
wldikes ki ér[flmetbManderatoundfld[clr]ahd[dl€erve]
Ideas come up while walking as an urban experiencel[Bople
express[tld Il duMts[ahd[mhadsbmelcbne uslohsalduttld ]
future[developing [I[dlalo (UMMM rious persons with difference
[Ecdound[cbntr [Mtetd T8 [dlalo [esahdIcleate the spirit of the
| cltlfThen the walk and the dialogue become the peak experience
i-;ll of [tlé (B [n[Fd?

L Go east
L—s e r [Te[Srd[dulatealdhlsofdcnlTiH dwn ttansformations after being the first experimental zone for[J
4 LS ] .u| n;\ 3 ChhEXT8[SkaMorld is planning as a spot whereldnelchn[[HBve a peak experience [also[tld[rbmantlcl]
1 J ,] Wanghai Road and the Shenzhen ba 1 d[Thk[cflréclaimed land final [dadsktb[fTdlvh uector ahd[]
? ? ? ? ? - t[dWa (ThITHk(dkTdterrkdr [cbnthlies providnlTaldifferent experience than the one of the high
denslt][clt]- Fd?
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SOUNDS OF WALKING

SOUNDS/THEIPREFORMUONCO EZIEEMOTIONIFLOOTUIFOLLOWTHELIGHTSO




3FOLLOW THE LIGHTS

Walking dialogue / Following the lights

(IO ST TS e [Tk (TG T8 (I [T
[T T (T el (T [T T T T (TG (e O
(MR e (TS T T & T T8 m}
influence of the human being and then bringing all the ideas together can be a

[T CRCIT & (I
mmm@mnmummmmmmmmmmmu
f Il (dle (& (T (ITIA (T (TR [(MTEl e (& 6

special provider:C i

51




© i [ o s
el P Fak -
1 4 ACTIVE SPACE

How to make a space more active.There were already thousands

ideas beeing formulated.The empty rooms for eduction,

workshop ,communication and go though to exhibit? A empty silo for
an electronic party? A playground for a music festival? A cafe where is
already a place for people having the discussions,now we are in a such
special place with different benefits for attracting the international
investors,how can we make our investors to become a participants in
this space? Could this space be a place which may gave a general
answer to the contradiction between historic and new-born culture?

dialogue =i

/\ ' /output

mm MEDIAH
=N EDUC

walking

special photography provider:Chao Zhang
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"Almost doing nothing but switch the attitude towards architecture.”

Ole Bouman

Does time is money,efficiency is life? The silo clock in the value factory shows with our hearts the exploration
never ends

special photography provider:Chao Zhang

PEAK EXPERIENCE

SILO-CLOCK

“Time is money, efficiency is life.” Is it? Does the history line
bring us to the peak of the mountain? Walking though the
factory spaces as a production line of creativity export, silo
is the perfect place to set ourselves free and have a
generally open mind to a future.“You don’t have to do
anything, just to switch the attitude towards architecture”,
says Ole Bouman, the Creative director of the Bi-city
Biennale. The design proposed don’t change anything but
lights falling down in a certain time may change the
atmosphere of the space and the sounds in the
perpendicular space can help to understand the meaning of
time and the speed of their own .You can have the 70% of
the design already, but there is always 5km to the
destination - a perfection - still. Stop, take time to feel the
present moment, talk with your partner, that is your life.

special photography provider:Chao Zhang;Photoshop by Aki Lee




6
THE VALUE OF THE FACTORY

[T ISTHETIMEYOU HAVE WASTED FORYOUR ROSE THAT MAKES YOUR
ROSE SO IMPORTANT. »

THE WORKERS SPEND MOST OF THETIME ON HERE .IT ISTHE VALUE OF
THE FACTORY.IT ISTHETIMETHEY SPEND ON HERE MAKES THE VALUE

8 4 e
@@L ©

If the time is like a library,

the architecture itself collected the changes of the time,

as people had spend time inside by using this architecture,

the walls,

left the mark of the time and the people who used to work here
is the eyewitnesses

If the sociality is like a library ,

a person does not own anything but have everything on the sociality,
every space became a free space for every one to use it,

or it is a basic space for everything with all the possibilities.

You don't need to fulfill your hunger so eagerly.
You don't need to have a high-speed to the succeed.
You don't need to feel lost anything or feel nothing you had.
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MAKE IT SIMPLE
FULL USE OF THE SURROUNDINGS

y

ISBN- 8839 -49876 - 455 ISBN- 1139 -49316 - 455
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ISBN- 8839 -49876 -22
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